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First things First: Network Agreements must be Reviewed and Accepted
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@ C] Affiliate Publisher Agreements

Accept the terms below and get started as a Publisher today!

CJ AFFILIATE AGREEMENTS

In order to maintain a high quality network for both Publisher and Advertisers, CJ Affiliate reminds all
applicants that Publishers” web site(s) and online activity must comply with CJ Affiliate’s Publisher Service
Agreement. By filling out and submitting this form, you agree to all terms of the CJ Affiliate Publisher Service
Agreement, including but not limited to the following obligations:

Age Certification *

[ By checking this box | acknowledge and warrant that | am at least 18 years of age.

Certification of Authority *

[ By checking this box | acknowledge, represent and warrant that | have the authority to act on behalf of the
Company (if a company) entering into the CJ Publisher Service Agreement and described in this
Application, and | acknowledge, represent and warrant that all information is true, complete, and accurate,
and I will keep all such information current with CJ.



Publishers must click-though the links to open the network agreements before they can accept!
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@ (] Affiliate Publisher Agreements

~ Publisher Service Agreement * Not Accepted

Read thePublisher Service Agreementjcarefully. By clicking the Accept Agreement button, | confirm |
have read, understand, acknowledge and accept the Agreement, and | agree to be bound by its terms.

~ Software Policy * Not Accepted

R#ad the Software Policy carefllly. By clicking the Accept Agreement button, | confirm | have read,
understand, acknowledge and accept the Agreement, and | agree to be bound by its terms.

~  Privacy Policy * Not Accepted

Rejd the Privacy policy carefully]By clicking the Accept Agreement button, | confirm | have read,
understand, acknowledge and accept the Agreement, and | agree to be bound by its terms.

CONTINUE TO ACCOUNT



Publisher Service Agreement
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@ () Affiliate Publisher Agreements

English PSA - Goegle Chrome = O X
& ¢.com/legal/psa-us
The below Publisher Service Agreement(s) and related materials (“CJ Materials") may be translated into different languages. In the
event of any conflict or inconsistency between any term in CJ Materials in the English language and any translation thereof in any
other language, the English version shall prevail. The applicable Conversant contracting party if you are located in the European

Union is Conversant Europe Ltd.

By checking the “Accept” or similar language box below, you agree that the effective date of the applicable Publisher Service

Agreement(s) is the date on which you check such below box.
C) Affiliate Publisher Service Agreement
Introduction

This Publisher Service Agreement ("Agreement") is made by and agreed to between Commission Junction LLC, a Conversant
company (“C)"), located at 530 East Montecito Street, Santa Barbara, CA 93103, USA, and you ("You"). As an application service
provider, CJ facilitates "Performance Marketing Programs" by providing services ("Network Service") via the Internet. A
"Performance Marketing Program" ("Program") is where a person, entity, affiliate or its agent, operating "Web site(s)" (internet
domain, or a portion of a domain) and/or other promotional methods to drive traffic to another's Web site or Web site content
("Publisher") may earn financial compensation ("Payouts") for "Transactions" (actions by Visitors as defined by the Advertiser)
referred by such Publisher via an action made by a "Visitor" (any person or entity that is not the Publisher or the Publisher's agent)
through an Internet connection ("Link™) to a Web site or Web site content operated by another person or entity ("Advertiser") from
an Advertiser authorized promotional method used by such Publisher. The Advertiser compensates the Publisher, in accordance

with this Agreement and the Program Payout specifications.
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CJ Software Policy
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@ C] Affiliate Publisher Agreements

Software Policy - Google Chrome — 1 X

& cj.com/legal/software-policy

Software Publisher Policy -

Software-based publishers are those publishers that utilize browser-based technology or applications to redirect consumers to
advertiser web sites (“Software Publisher™).

C) Affiliate Network Quality has a policy for Software Publishers to promote complete transparency to C] and its clients, and to
ensure that publishers are clear on what is permissible within the CJ Affiliate network. The "Spirit of the Law" and "Rules" sections
below provides a better understanding.

C) Affiliate allows Software Publishers into the C) Network provided they perform in accordance with the terms of the Publisher

Service Agreement.

Spirit of the Policy

At CJ Affiliate, our goal is to provide transparency and choice to all of our clients. We strive to be as open and transparent as
possible with regards to software operation, distribution, performance in specific traffic situations, and impacts on advertisers'
businesses and consumers’ behaviors. This transparency allows advertisers and publishers to make good choices for mutually

beneficial affiliations, ultimately creating better experiences for consumers.

Consumers =




Privacy Policy
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@ C] Affiliate Publisher Agreements

C’l Privacy Policy UK - Google Chrome

@ conversantmedia.eu/legal/privacy-policy

Careers In the nev

CONVERSANT C} WHAT WE DO -~ SOLUTIONS -~ RESOURCES BLQ

Epsilon, formerly known as Conversant, is a digital advertising company. We are part of the Publicis Groupe, he
operations around the world. Our advertising services help online businesses find consumers and keep the inte

described how we process personal data as part of our operations in the EU (including the United Kingdom).

* Please visit our Services Privacy Policy if you want to learn more about the personal data we collect anc
services to our clients. It includes information about what type of personal data we process to provide
advertising and better digital browsing experience. This is also the policy to visit if you clicked on a link
to learn more.

* Please visit our Website & Business-to-Business Privacy Policy if you want to learn more about the pers
and how we process personal data about our business-to-business contacts

WHAT WE DO SOLUTIONS

CONVERSANT (O OUR APPROACH PERSONALISED




) (] Affiliate Publisher Agreem

Once all links to network
agreements have been opened and
reviewed, publishers may continue
to their new CJ Account.

He2lMe 2= HERA
Slo| 20| HE 3 gatsl &

T )
MZ&c A 5% e =
A&t 4= UGS LCH 2ol &

T2t 5 QE2Z 0f2f| “Continue to
Account” = 2 =0l =AM Q.

Accept the terms below and get started as a Publisher today!

C.J AFFILIATE AGREEMENTS

n order to maintain a high quality network for both Publisher and Advertisers, CJ Affilizte reminds zll
applicants that Publishers” web site{s) and online activity must comply with C.J Affiiate’s Publisher Service
Agreement. By filling cut and submitting this form, you 2gree to 2ll terms of the CJ Affiliate Publisher Service
Agreement, including but not limited to the follawing obligations:

Age Certification *

# By checking this box | acknowledge and warrant that | am at least 18 years of age

Certification of Authority *

# By checking this box | acknowledge, represent and wamant that | have the autharity to act on behalf of the
Company (if a company) entering into the C.J Publisher Service Agreement and described in this
Application, and | acknowledge. represent and wamant that all information is true, complete, and accurate,
and | will keep all such information current with C.J

Publisher Service Agreement = aﬁ.ccemed

Read the Publisher Sznvice Agreement carefully. By clicking the Accept Agreement button, | confirm |
nave read, understand, scknowledge and acoept the Agreement, 2nd | agree to be bound by its terms.

Software Policy * 0 Accepted

Read the Software Policy carefully. By clicking the Accept Agreement button, | confirm | have read,
understand, acknowledge and accept the Agreement, and | agres to be bound by its terms.

Privacy Policy * 0 Accepted

Read the Pri palicy carefully. By clicking the Azcept Agreement button, | confirm | have read,
understand, acknowledge and accept the Agreement, and | agres 1o be bound by its terms.




Welcome to CJ’s Onboarding Checklist
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Welcome to the On-boarding Checklist...

Welcome to the C) Affiliate Network!

You are on your way towards joining the CJ Affiliate Network! To keep the quality of our

network high, we'll ask you to complete all of the steps on the onboarding checklist before
you can become active.

Complete each of the steps on the following checklist and ACTIVATE your publisher account
today.




Use this button to activate Guided Tips

at each step of the checklist. Use this button to return to the On-boarding
checklist after completing steps and from else where
O| HES Z2I5IA|TH 719 in the Account Manager.
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Use This Button to Activate once all the on-
boarding steps are complete. Prior to hitting this
button publisher account will have an intranet
status of Set-Up, but will still be able to access
Support Center documents and Client Support
Representatives.
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Enter user information

What you will need to complete setup:

¢ Administrator's name, email, and phone number.

Learn Mare

Complete your Network Profile

What you will need to complete setup:

s Detailed description of your affiliate promotional methods or your general

business model in your own words.

Learn Mare

Add a Promotional Property

What you will need to complete setup:

s Know where and how you will be promoting Advertisers' products or services.

Learn More

Enter company details and submit tax forms

What you will need to complete setup:

s You will need your company's mailing address.
¢ Know which functional currency you want to be paid in.
» Know your tax info: Submit your W-9 or W-8BEN.

Learn Maore

ADD USER INFORMATION

COMPLETE PROFILE

ADD PROPERTY

SUBMIT FORMS



Just two more steps before publishers can ACTIVATE!

@ Provide your payment information

What you will need to complete setup:
e Know your payment details: Check or deposit info.

Learn More

@ Answer some questions to help us set you on the right path

ACTIVATE ACCOUNT

You must complete your
company details and tax
information before you can
enter your banking
information.

ANSWER NOW



Onboarding Step: Enter User Information
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Enter User Information

ONBOARDING TASK

Complete User Profile

Hitting the X closes the Guide, hitting Here you can add required user information and select
next moves the publisher to the next your communication preferences.

sub-step. Pubs can re-activate a Be sure to opt in to communications to keep informed of CJ
closed guide by Selecting the “Guide updates, notifications, and performance tips.
Me” Button at any time.

NEXT
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Complete User Form

CJ Account v  Advertisers Links . Mail Placements PayPerCall Insights

Users Manage users and email communication preferences LSl oeE
9 GUIDE ME v/ ONBOARDING CHECKLIST ACTIVATE ACCOUNT
Change Password
1 1
Name Email 2 User Type Phone Title Partner Con... General Complete User Form
Click the Edit icon.
Superuser ves Account News Enter all required fields and click Save. 7/

Legal/Financial
Order Inquiry Updates

Superuser: May view, access and edit the account settings and program terms. There can be only one Superuser per account and this user is ”Edit” E ré! O|- 0 _E_% _'I—_EAZI A—I
Operator: May not modify account, payment or other user's settings. A'._g_xr IC-JI E% ?:I E_=|I ‘6|_A-|| . E%
Analyzer: May not modify account, payment or user settings. May not accept, decline or expire relationships. A SRS Oolgd & us ” H.l E o

o= = d 1T Dave =
Link User: May only search for, view and copy links for advertisers. — =<

S0TAM 8.

Checked items within communication preferences indicate that you are set to receive the corresponding communication. At least one person count News and Legal and
Financial, Program Term Change, Deactivation / Reactivation notifications.




User Information Form Fields- Af&

Change Password

Name Email 2 User Type Phone Title Partner Con... General Advertiser

User Information

Name Email: 2 Title:

: . *Phone: —
*First Name: L) Change Password

First name is required. Phone number is required and must of a valid format(ex. 555 555-5555)

*Last Name: # Partner Contact #

Last name is required.

User Type:
Superuser

Communication Preferences

General Communication Advertiser Messaging
¥ Account News: 2 ¥ Legal/Financial: 2 ¥ Advertiser Messaging: 2 W Program Term Change: 2
Marketing Communication ¥ Deactivation & Reactivation: 2

Manage Marketing Communication Preferences

Superuser: May view, access and edit the account settings and program terms. There can be only one Superuser per account and this user is created when the account is created.



Step Complete! Return to the On-boarding Checklist
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CJ Account v  Advertisers eports Placements ayPerCall Insights

O Go to Set-Up Checklist

Users Manage users and email communication preferences
¢ GUIDE ME + ONBOARDING CHECKLIST ACTIVATE ACCOUNT

Change Password

ONBOARDING CHECKLIST ;L

¥ E
Well Done!
Name Email 2 User Type Phone Title Partni Now that you've finished this walkthrough, go back to the
Onboarding Checklist when you are ready to complete
another task.
| | Superuser Yes ,.

Order Inquiry Updates Deactivation & Reactivation

Superuser: May view, access and edit the account settings and program terms. There can be only one Superuser per account and this user is created when the account is created.

Operator: May not modify account, payment or other user's settings.
Analyzer: May not modify account, payment or user settings. May not accept, decline or expire relationships.

Link User: May only search for, view and copy links for advertisers.
Checked items within communication preferences indicate that you are set to receive the corresponding communication. At least one person needs to be opted in to receive Joined Publisher Communication, Account News and Legal and

Financial , Program Term Change, Deactivation / Reactivation notifications.



Onboarding Step: Complete your Network
Profile
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Step: Complete your Network Profile
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Fill out your description and save. X-l S © —|—A‘||_9_

This is your opportunity to tell Advertisers who you are and 'Tlél'_T'_EF— 0" 7'" O:I l:'—'l —E— 0 |
how you drive traffic to your partners. Essentially, it's a sales CH 7-”

o
pitch for your brand as Advertisers rely on this information to

determine whether or not to form a partnership. Be brief,
concise, and clear.
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A Network Profile consists of a Description, at least 1 Promotional Property and Supplemental Documents
HERI T2 Lo A= ZtTHt 3| At " E A0 XA 17 2| Promotional Property (I = 2| A ALO| E)QF 71 EAE A48l FA|H ElL|CH

Balance:

CJ Account v  Advertisers Links Widgets Reports Mail Placements PayPerCall Insights $0.00 USD
PULUU USDU

O Go to Set-Up Checklist

¢ GUIDE ME v ONBOARDING CHECKLIST ACTIVA

Network Profile Promote your business in the C] netwark

Network Profile # EDIT
General Describe your business model h-4
STEP 1 OF 3
Make a great first impression: state your strengths, your business goals, and relevant statistics about traffic or demographics. Learn more. Click the Edit icon.
Description *

Promotional Methods

We're moving promotional method information to the PID level! Learn more.

Manage your promotional properties here.

Manage Promotional Properties

Documents Post more information for advertisers to consider (Optional)



Describe Your Business to the Network, add Rate Cards or Supporting Collateral and Save
HE2Nq 2o A EEA N Q3H T2 LHE FIZME BEE SHA| L M FAH L.

Network Profile # EDIT

General = Describe your business model

Make a great first impression: sfte your strengths, your business goals, and relevant statistics about traffic or demographics. Learn more.

Description * I'his is your opportunity to tell potential advertisers why they should consider your website for their program.

0 of 4000 characters used.

STEP 2 OF 3
Promotional Methods
We're moving promotional method information to the PID level! Learn more. SAMPLE DESCRIPTION
"XYZ.com is a leading digital media company delivering news and content to

millions of people in the US and Canada. We feature content on lifestyle, fithess,
healthy eating, beauty products, fashion and travel.

Manage your promotional properties here.

Target Country(ies): US and Canada
Target Language(s): English
Target Category(ies): All
Affiliate Statistics:
Lnload Fils - 6M monthly page view
' - 2.5M email subscribers
- 60% female, 40% male
- Average age 25-45 Years
- Average income of $75k+
s Placement Opportunities: Homepage, Newsletter, Mobhile Push Notifications
e Other: To work with us, you must provide an updated product catalog.

¢ Contact: johndoe@xyz.com.”
NEXT

Documents Post more inforratorforatrertgers to consider (Optional)

Add a Document



Onboarding Step: Add a Promotional Property
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Add a Promotional Property

@ Promotional Property Manager

ONBOARDING TASK

Add a promotional property

Use the Promotional Property Manager to list all of the traffic
sources (websites, apps, browser extensions, email, social media,
etc.) on which you will host advertiser links.

You must indicate the source from which you plan to drive the most
traffic as your primary promotional property. Add that property first,
and then add other properties if you have them.

This i To learn more about adding promotional properties click here. [nds.
ltisg Jister

NEXT

9 GUIDE ME

Manage Your Promotional Properties

This is where you will describe the properties where you will be promoting advertiser brang
Itis also how advertisers will see and understand how you will be promoting them. Regist
all of the properties where you plan to place links.
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Promotional Property Guided Workflow

Promotional Property 6= &gl S &

@ Create Promotional Property

Promotional Property

Describe your promotional property. Advertisers use tf
partner with. They want to see what it is you do and wi

v Define Your Property

What type of property is this? *

STEP 2 0F 6

Choose only one option that explains what this property
Is.

NEXT

You must choose one property type to describe how you will be promoting advertisers.

Website

My customers view my content on a website at a URL that can be viewed on a desktop or mobile browser.

Social

My customers view content | post on social media or other social platforms where | have an account.

Email

My customers view content | send to them in email campaigns or newsletters.



@ Create Promotional Property
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' Paid Search Engine Marketing (direct)
| run search engine ads, but my customers see ar STEP 3 OF 6

click are taken to the merchant site, not my site. .
/ Choose the promotional models that are relevant for

this property only.
" | do not see my property type listed here

If your property does not fit into any of the above NEXT

method/property type here so that advertisers ca

Define Your Promotional Model

What is the primary value your customers get out of this property? *

You may choose multiple, but only choose those that are relevant for this specific property. You must set one of
your promotional models as your primary promotional model for this property. This will be used mostly for
reporting purposes so choose the one that most accurately describes this property.

¥ Content/Blog/Media
My customers read original content or articles that | write about topics that interest them.

SET TO PRIMARY PROMOTIONAL MODEL

For reporting purposes. One of your promotional models must be the primary for this property.

' Coupon/Deal
My customers come to discover coupons, vouchers, or discounts.

) Product Comparison, Reviews, or Discovery
| provide links to specific products that customers can browse, compare, or search for.

) Loyalty - Cash Back




@ Create Promotional Property

Influencer
) STEP 4 OF 6
My customers follow me because | am a persong

Complete your property information.

Pay Per Call

) ) i If this is the property that best represents your
| use call tracking to drive customer transactions

promotional methods for your entire account, select this
as your primary promotional property.
| do not see my promotional model listed here

If your property does not fit into any of the above m
method/property type here so that advertisers ca

HE2|Me X212 Promotional Property | CHSH

Mot 28 = %E—| o == U LI Thef

HE2|M7F 2 St7tX| o] Eg &l AATH v Name your Property

(property) 9;'\'4'1‘  AAE 7|2 promotional
Property 2 5= tA{OF & I—I Ct.

Promotional Property Name *

7_||'7_||'9_| _/.\_ﬁ()'” (property) EH 'c')'l-OZI 7 | % EEEAJ The name advertisers will see for your promotional property. Be brief but descriptive. Max 60 characters.

|:c|>|- l:é-l % AE-I Jg _‘2' _JI\_ (}?}lﬁ |__| |:|.. -c')-l_ |_|_(_)_| EEH r_l_l Examples could be Company 123 Homepage, X's Instagram, New Customer Email, etc.

2 20f CHSHY (property) O] Z2 244 S _ o

|A_-| E_|I.| -OL"AEI _)'g_ %lxl |:|I_|_' H._"EAl _;IQ_EI_I EEEA._:I Promotional Property Description (Optional)

I:CI>I- I:é-l 0| _l?_ % O|_| X| )kl_-I E_Il-I '5|.| O|I 'cgl- |_| |:|-. Blog covering all the latest and greatest news, events and products. |

(HEIx/5=23/0|010, 2, 7l {4, .
El ‘IIEII'/AI- Hl 1= ol H} EH 0“ A_I I_-| E_||.| -6-|_ | _I_ Describe your property to po’[.ential aclvertisers-. What do you do, and how are you different from other publishers?
9}'\% l—l I:I') Sell your value to your potential partners. Max 1500 characters.

This is my primary promotional property
If selected, the primary promotional model for this property will become the promotional model for your whole
publisher account. This will be used just for reporting, so choose the property that best illustrates what you do.

If another property is already set as your primary property, it will be unselected and this one will be set as your
primary property.




@ Create Promotional Property

Describe your property to potential advertisers. What do you do, and how are you different from other publishers?
Sell your value to your potential partners. Max 1500 characters.

¥ This is my primary promotional property STEP 5 0OF 6
If selected, the primary promotional model for thi Adding tags to your property will help increase search
publisher account. This will be used just for repol relevancy.

If another property is already set as your primary

primary property. m

Hse2|Me Ef3E 0| 8010 Ao
HIX|L| A9 7HE B L[ ALY

— ~  Define Your Tags (Optional)
HEe( 7t EAFA NS =

|_ o . : .

()?Alt 7|-X|01| [H o|_|- al_l__l_E EH:]_gl:!- 4= ?escrlbeyour [;ro;erl:ywnh pgblllcdtags: " R - I
9}'\? L'l EI_ Ol EH:I.i _T|6|__T|__;Iq_7|_ zgs ?re searc ta e by io:enna a \.fertlsJ[er?s;rr at worh s best Tts_clrl 32115 thuroplerw_ ! at \.:Erts mig It .
.LL'| = E|A:| = 7_| AH oI- [[H Al‘%% |—-| EI‘ advertisers use 1o search for your property? You may choose multiple, but only choose those that are relevant to

this specific property. Add multiple keywords by typing “enter” between each one.
Arelef =l K| I—I AQ} MEdt= ME|A~E

O‘I J_él %‘ Z~ 9}1 = EH 1= = Xl’*" "'H —DF—A‘" _Q_I Great ideas for tags:

What types of products or content do you talk about or promote?

Who is the primary audience?

What is the audience size?

What are the unique features of your property?
Where is your primary audience location?
CANCEL | SUBMIT Do you offer sponsored content?

Do you have unique offerings?

STEP 6 OF 6

Click Submit to add your promotional property.

Lrevorss [ s e v » ot = st s |




Steps 1 - 6 of the Promo Property Workflow can be completed for each publisher property, only 1 Property is required for Activation
Z2+2E0| I = 2| M Property (E2f{E &~A) 5SSt [f 1-6 THA 2| Promotional Property 2t 2l S &2 0| 2510 k2ot = QUG L|LC}
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@ Promotional Property Manager

ONBOARDING CHECKLIST
¥
® Now that you've finished this walkthrough, go back to the
| ® Onboarding Checklist when you are ready to complete another
Promotional Properties e — task.
Property Name Property ID Type Primary Model # of Mpdels Last Updated Status Actions
CJaye Bee 100124781 Website Content/Blog/Media 1 Active

10 per page < 11 > 1 total records



Onboarding Step: Enter Company Detalls &
Submit Tax Forms
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ONBOARDING TASK

Complete Account Details and Submit Tax

You must complete the Account and Tax Information sections
on the Settings page before you can complete the Payment

section.

In the Account section, you will enter your company details and

select a functional currency.

In the Tax Information section, you must provide the
required tax information.

Info

NEXT




mi

< EDIT

Complete the Account Form

Click Edit and fill out all required fields.

Your functional currency establishes the currency
used to calculate and display financial information in
your account. Functional currency settings are
permanent and may not be reversed or changed
once established. If you need to change your
functional currency, you will need to sign up for a gec
new publisher account. pe-

=)

You can set your payment currency to be the same as
your functional currency, or you may choose to
receive payment in a different currency.

Learn more

Tax Information

payment.

< EDIT

@) Please edit your tax information to be eligible for

]

7|& &2} (Functional Currency)
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Enter Tax Information based on Country of Origin
HE2(qol 7|8t =710 et Ml &2 & USSR

6 Go to Set-Up Checklist

9 GUIDE ME + ONBOARDING CHECKLIST
-

/L I

Functional Currency:
UsD

Language: ?
English

Date Format: ?
d-MMM-yyyy

Limit initial search results to country of locatit

jtion to be able to edit Payment Information or to chy
Payee/Account Holder's Nj

< EDI

Fin Cada- Cunctinnal Cureameue:

Tax Information

Commission Junction is required to collect necessary tax information from our publishers prior to processing
your payments. Please choose and submit an electronic form from the list below. For assistance in choosing

the required form for your business, please contact a tax advisor or visit the IRS website at www.irs.gov.

US persons
W-9 Request for Taxpayer Identification and Certification

MNon-US persons
W-8BEN Certificate of Foreign Status of Beneficial Owner for United States Tax Withholding

M= B8RS UM

O|=: W-9 Request
0| =2 X|¥ & =27} W-8BEN Certificate

Tax Information # EDIT
Enter your Tax Information
Click Edit to select the form that applies to you:
¢ US persons: W-9 Request
* Non-US persons: W-8BEN Certificate
R FORMAT <+

Click on the Instructions link at the top of each form for
official instructions provided by the US government.

For tips and troubleshooting provided by CJ Affiliate, including
additional instructions for EU/ Non-US publishers, click here.

O =2| X|g & I7Io| M=2[MHE2=H
E320| 2 == et Bt 2X| off 2 2tH
T2 EAI 24 ™ “Click here”E S ElSl|TAM| 2.




Enter Tax Information Form

(US Residents

EXER
CEREN

)

242}

=
2
o

—

)

IRS Form W-9

Request for Taxpayer ldentification and Certification
Click here for W-9 Instructions: Instructions

*Name, as shown on your income tax return *? *Address

530 E Montecito 5t

Business name (or payee name), if different than above * *City

Santa Barbara

*Business Type *State
Individual/Sole Proprietor v California
Exempt from back-up withholding: [ *Zip
93101
*Country
us

Part 1: Taxpayer ldentification Number (TIN)

Enter your TIN in the box below. The TIN provided must match the name given on Line 1 to avoid backup withholding. For
individuals, this is your social security number (SSN). However, for a resident alien, sole proprietor, or disregard entity, see
the Part 1 on page 3 of the W-3 instructions. For other entities, it is your employer identification number (EIN). If you do not
have a number, see How to get a TIN in the W-9 instructions.

Note: If the account is in more than one name, see the chart on page 4 of the instructions for guidelines on whose number to
enter.

*Tax Identification Number (TIN)

SSN: ###-##-##4# or EIN: ##-####4##

Part 2: Certification

Under penalties of perjury, | certify that:

A TL -~ - i b o Lk e o el e g e ) gages g ]



Tax Information Continued

CJ Account «

Settings

Configure account, banking and tax in

Account

Organization Name:
Claye Bee

Address:
530 E Montecito 5t

93101

City:

Santa Barbara

State:
California

Payment Information

@ Please edit your payment information to be elif

California Form 590

Witholding Exemption Certificate

This form can only be used to certify exception from non-resident withholding under California R&TC Section 18662. This form
can not be used for exception from wage witholding.

Vendor/Payee's Name
Claye Bee

“Vendor/Payee's Address
530 E Montecito St

Withholding agent’s name

Commission Junction, Inc. APT no.

*Year

| Private Mailbox ne.

*Tax Identification Number (TIN)
*City
Santa Barbara
*wendor/Payee's TIN type

Social Security Number v State

California
*Zip
23101

*Vendor/Payee's daytime telephone no.
8057308152

| certify that for the reasons checked below, the entity or individual named on this form is exempt from the California income
tax withholding requirement on payment(s) made to the entity or individual. Check the box that applies to the vendor/payee.

*Business type

Individual v

CERTIFICATE: Please complete and sign below.

Under penalties of perjury, | hereby certify that the information provided herein is, to the best of my knowledge, true and
correct. If conditions change, | will promptly inform the withhelding agent.

Vendor/Payee's Signature

Typing in your name acts as your signature.
The date and time of submission will be recorded when you click Submit.

Submit

o country of location

n or to change Payee/Account Holder's
Name.

# DT

9 GUIDE ME +" ONBOARDING CHECKLIST ‘

# Eoim

Tax Information

Tax Certification:
IRS Form W-9
28 Apr 2020

Name:
Jennifer Burnett

Business Name:
Claye Bee

Address:

530 E Montecito 5t
Santa Barbara

CA

us

Tax Classification:
Individual/Sole Proprietar

TIN: ###-+%.9509



Onboarding Step: Enter Payment Information
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Enter Payment Information

Account -

5/

Settings

Configure account, banking and tax information

Account

Organization Name:

—

Address:
530 E Montecito 5t

93101

City:
Santa Barbara

State:
California

Payment Information

0’ Please edit your payment information to be eligible for payment.

Mail Plac

M=

ERELIN
MEETE
Zotof gk,

HHEE

dESMR

YE Z=2
QEEA|

M=z EE 20| M “Business
Name (or Payee name)” 2t 0f|
MOl O|E 1} X| & HFAIZE 0f| M
“Payee/Account Holder’s
Name” 2t0] 2291 O| F 0|
ZOtof gL C}

M2 YEE eisi &
Payee/Account Holder’s NameO|
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Functional Currencv:

Enter your Payment Information

Click Edit and complete all required fields.

The name you enter in the tax information and
payment information sections must be the same.

The name you enter in the "Business Name (or Payee

name)" field of the tax form will populate the
Payee/Account Holder's Name in the Payment
Information section.

Please allow up to 24 hours for the Payee/Account
Holder's Name to update after submitting your tax
information.

Submitting your payment information
Direct deposit specifications
Receiving international payments via Payoneer

Publisher payment process

NEXT

¥ GUIDE ME ' ONBOARDING CHECKLIST {

# EDIT Tax Information

Tax Certification:
IRS Form W-9
28 Apr 2020

Business Name:

Address:

530 E Montecito 5t
Santa Barbara

CA

Us

punt Holder's

Name. Tax Classification:

Individual/Sole Proprietor

# o
TIN: #%%.%%.0609

1

Tax Info must be complete
before Payment Info

Alg e Yus gy,
SHE AL K| 2 A
215} MOF & LI T




Payment Information Form
N = SR = I

*AX I E2[OEQ M= T SE| AHO[d X[=0f L0 T 0= (Direct Deposit) &4 Tr= Aldiord 5L L.
0|9 =27+ A X| 9| HE2|M 252 Payoneer?t 20| 82| S22 (0|0 M &3) X JSiFE 2ALE Sl 2 H
Olas AEsha = Az LI

Payment Information You must submit Tax Information to be able to edit Payment Information or to change Payee/Account Holder's

Minimum Payment Amount: Payment Method: cCheck - Payee's Mame
Minimum: 100.00 USD Maximum: 1,000.00 UsSD Claye Bee
Currency
v



Onboarding Step: Answer Some
Additional Questions
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L) Answer some questions to help us set you on the right path

7_| 9_| E|— oM L-l El_! (*) Answer some questions to help us set you on the right path m
A EebFAL!

@ Typically takes less than 60 seconds

Do you run a network that other publishers join where they can promote
brands or merchants? *

Select v

Do you or do you plan to drive traffic and conversions via a browser
extension, add-on or toolbar? *

Select v

Do you run or work for an agency where you represent multiple separate
publishers or content creators? *

Select v

Do you have a rate card or specific placements you'd like to advertise? #

Select v

SUBMIT ANSWERS

ot
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O™ 220 “0f 2r 0 ESHNLHH, “Learn
=

More” & = = 6} A| O Support Center
(KA M)A 2HH =2 A ENM K

You're almost there!

Based on your answers to the questionnaire, here are some additional steps to take to
hit the ground running.

W Please read maore about sub affiliate netwaorks in our support center

Learn Maore

W Publishers who offer browser extensions are expected to comply with our
software policies and declare their browser extensions as a separate PID. Learn
more about browser extensions in gur support center

GET STARTED Learn More

W Please read more about publisher agency expectations and reguirements in our
support center

Learn Maore

W You could be a great fit for our Placements Marketplace! Learn more about the
Placements Marketplace in the support center, or click to be taken on a tour!

GET STARTED Learn More

ACTIVATE ACCOUNT
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Your Account Has Been Activated

Getting Started List

Welcome to (] Affiliate! Your account is ACTIVE and you may now begin applying to join
advertiser programs.

Now that you're ready to go, you should start with finding advertisers to work with. You can
learn more about finding and joining advertiser programs on the "Join Advertisers” section
of the Getting Started guide on this page.

Continue through the Getting Started guide to learn the ins and outs of running a successful
publisher program, including how to work with advertisers, how to promote their brands
and services, and details about how and when publishers get paid.

GOTIT

(=1 7 e = L



The Getting Started Guide ... All publishers need to know, organized and easy to navigate
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Choose what you want to learn about

As you begin your affiliate journey, you will need to invest a substantial amount of time into laying the groundwork for future
success. Remember that all of the work you put in during the early stages of your Publisher program will help set you up for

success down the road.

Learn more about running a successful Publisher program.

Join Advertiser Programs

Target and recruit the best advertisers for your audience and cultivate lasting partnerships.

Finding Advertisers
Target advertiser programs that are relevant and appealing to your audience.
Find Advertisers | Learn More

Applying to Advertiser Programs

Understand what advertisers expect of you. Read all program terms, policies and special terms and
conditions.

Apply to a program | Learn More

Monitoring Your Application Status and Relationship

Be responsive. Check regularly to see if your applications have been accepted, or if advertisers are making
you offers.

Check status | Learn More

FAQs

3 How do | evaluate advertisers?

B Why was my application declined?

[E What is the application review process?

B How do | appeal a declined application? How do | contact advertisers?
B What are some tips for improving my profile and marketability?

3 How do auto-decline rules work?

B What is the advertiser lookup API?

= O Al
== Hd

w

A 8ot == A7 ‘§2l5t 2otz %5 L L.

Start Promoting Advertisers
Once you are joined to an advertiser program, grab a link and start driving traffic right away.

Pulling and Setting Up Advertiser Links
Search for links using the criteria of you choice and grab the link code.
Search for links | Learn More

Automated Link Tools

Deep linking allows you to drive customers to a specific product ar category page rather than the page
specified by the Advertiser. Create deep links manually using the deep link generator bookmarklet, or using
our deep link automation tool.

Go to Link Tools | Learn More

Placements Marketplace

Advertise special on-off opportunities in the Placements Marketplace, where Advertisers can shop for and
book those opportunities.

Go to Placements Marketplace | Learn More

FAQs

@ what is a link?

2 How do | verify my links?

3 How do | use product links and widgets?

[2 What link types are available?

[2 Where can | place links?

3 What are deep links?



Monitor Orders, Commissions, and Payments

You've put time and effort into promoting advertisers to your audience. How will you know if your hard work has paid

off? You can monitor transactions through our reporting tools. Once you see activity, you'll need to know when you

get paid.

Performance Analytics

Measure the success of your Advertisers, websites, products and links by key performance metrics over a
specified timeframe, or compare period over period.

Go to Performance Dashboard | Learn More

Transactions Report

View details abaut the current status of commissionable transactions, including bonuses, reversals, and
corrections that have posted to your account.

Go to Transactions Report | Learn More

When Will | Get Paid?

Your specific payout timing is influenced by a number of different factors, such as the Advertiser's locking
method and the time of month in which the transaction occurs.

Learn More

Balance Details

View a detailed breakout of your balance in the balance details report or check your balance in the Account
Manager navigaction menu.

Review Balance Details | Learn More

-
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When will | get paid?

Why am | not making any money?

What is my payment cycle?

What is the Commission Detail API?

What is the difference between 'Event Date' and "Posting Date'?
Reasons for missing commissions

Why did an advertiser reverse a transaction?

7 T B [T B 1 B [T B T [T

As a loyalty publisher, how do | use the Order Inquiry Manager?

Getting Started Guide Continued

Growing and Automating your Program
Develop plans for the future with our planning guides. CJ offers some advanced tools for automating your program if
you are a developer or work with developers.

Growing Your Business
Learn how to optimize and plan ahead with these helpful guides and tips.
Learn More

Product Catalog Data Feeds

CJ's product data feed functionality enables Publishers to access detailed information on thousands of
Advertiser preducts for use on their sites. There are a variety of ways to take advantage of product links,
including receiving product feeds via the CJ data transfer system.

Go to Subscriptions | Learn Maore

Publisher APIs

Publishers can use CJ's APIs to gain real-time access to reporting, links, promotions and product links,
resulting in higher conversion rates and higher commission-earning opportunities.

Go to Developer Portal | Learn More



Account Essentials
Provide essential information for setting up and managing a successful program.

Adrninistrative Settings

Make sure your company details are up to date and accurate. Edit wour company, tax, payment, and currency
information.

Go to Admin Settings | Leam Maore

Update Your Metwork Profile

Your network profile should communicate the value you will Bring to your Advertisers’ businesses, including
how your audience will extend their distribution and reach.

Go to Metwork Profile | Learn Mare

Manage Promotional Properties

Register all of the properties where you plan to promote Advertiser Enks and products. Promationa
properties can be websites, social media accounts, and mare. Yau are required to let Advertisers know all of
the websites or properties you'll be promoting them on.

Goto Promations Progertes | Lean Mo If publishers still can’t find the info they
Manage Users _ N seek, they can visit Support Center to learn

Add users, change user roles and pesmissions, and customize email communication preferences
Goto Users | Learn Maore eve n mo re
.

Messages and Communication
Frequent contact with your joined and potential {nonjoined) advertisers is key to growing your business.
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Whiy has my account been deactivated?
What is account dormancy?

2 How does CPA work?

What is EPC?

[ How do | update my tax certification?

1 are the payment settings and minimems?

are the payment options for U

o
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Support Center
\We care about your success. Visit our Support Center for additional help and resources.
Go to Support Center



Thank you!
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